
AW E 2 0 1 7 , o n e o f t h e wo r l d ’s 

three major home appliance and 

consumer electronics shows, will take 

place at Shanghai New International 

Expo Center from March 9 to March 

11, attracting global attention with 

a record-breaking 700 exhibitors, 

cross-industry innovation and colorful 

activities. 

AWE2017 will surprise the visitors 

once again with a great leap in 

scale. It's reported that the event 

wi l l launch a newest ar ray of 

traditional appliances, consumer 

electronics, kitchenware, bathroom 

products and small appliances in 

eight pavilions totaling 110,000 

m2 in order to highlight trends 

i n s m a r t , e nv i ro n m e nt a l a n d 

hazard-free appliances. It's worthy 

of mention that AWE2017 wil l 

launch its first Technology Park to 

introduce new concepts of smart 

travel, artificial intelligence, smart 

enter tainment, smar t l i fe and 

sport & fitness. The visitors can 

experience what future smart life 

is by watching robot battles and 

playing AR/VR games.    

Contributing to the cross-industry 

integration of home appliances, 

consumer electronics and smart 

industries, AWE enlivens the whole 

value chain through an exhibition 

with unprecedented scale, the most 

advanced products and the highest 

CONTENTS
technologies. President of China 

Household Electrical Appliances 

Associantion Jiang Feng said: 

“O ver the past years AWE has 

quickly emerged as an increasingly 

important event in regard of level, 

scale and industrial and social 

influence. It's now symbolic of 

the latest global trend in home 

appliances, consumer electronics, 

smart products, Internet products 

a n d i n novat i ve p ro d u c ts . We 

expect AWE to become a platform 

to showcase domestic appliance 

revolution, supply-side reform and 

the achievements of the initiative of 

"increase product category,improve 

quality and create brands".
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AWE2017: Cross-Industry Innovation 
Refreshes Future Possibilities

Interview with Xu Dongsheng
AWE has never stopped evolving and 
has always stayed close to the current 
situation of China and changes of the 
industry.

Smartization, a rising opportunity
AWE, as usual, provides a platform 
for enterprises to showcase their 
newly launched smart appliances of 
white goods, consumer electronics 
and more segments.
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Serve the Industry; Stay Close to Changes

AWE2017 Explores Consumer Demands through 
An Exhibition of Great Value

A f t e r  y e a r s  o f  r a p i d 

development, AWE has fulfilled 

its proclamation of yesteryear 

to go neck and neck with CES 

of the United States and IFA 

o f G e r m a n y. A s s u c h , a n e w 

patter n in g lobal household 

a p p l i a n c e  a n d  c o n s u m e r 

electronics exhibition is formed 

with CES representing Nor th 

A m e r i c a ,  I FA r e p r e s e n t i n g 

Europe and AWE representing 

Asia. What’s worth mentioning 

is the "China speed" of China 

Household Electrical Appliances 

Association, using only ten or 

so years to accompl ish what 

took CES and IFA decades to 

achieve.

Appliance & Electronics World 

E x p o  ( A W E ) ,  t h e  p r e v i o u s 

A p p l i a n c e Wo r l d E x p o , h a s 

never stopped evolving, and 

has always stayed close to the 

current situation of China and 

AWE's international clout has 

b e e n r i s i n g d r a m a t i c a l l y. I n 

2016, international acquisitions 

undertaken by Haier and Midea 

shocked the industry worldwide. 

China is a major producer and 

consumer of home appliances 

a n d c o n s u m e r e l e c t r o n i c s , 

w h i l e A s i a i s  c u r r e n t l y t h e 

w o r l d ' s m o s t a c t i v e r e g i o n 

i n t e r m s o f i n n o v a t i o n a n d 

consumption. With attention 

and active involvement from 

global industr y insiders, AWE 

has done tremendous work in 

advancing global and regional 

industry development, trades 

and technical exchanges. “AWE 

is expanding its presence and 

r e c o g n i t i o n r e g i o n a l l y .” X u 

Dongsheng said.

A W E  b e l i e v e s  i n  s t e a d y 

d e v e l o p m e n t  a n d  r e s u l t -

o r i e n t e d p r i n c i p l e . I n 2 0 1 7 , 

AW E i s  s e t  t o r a i s e t h e b a r 

with an unprecedented scale 

and better services. AWE2017 

covers 8 exhibition halls of more 

than 110,000 square meters at 

S h a n g h a i N e w I nte r n at i o n a l 

Exhibition Center, hosts more 

t h a n 7 0 0 e nte r p r i s e s , a n d i s 

e x p e c t e d t o w e l c o m e m o r e 

than 200,000 visitors. It brings 
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changes of the industry.It has 

expanded its portfolio beyond 

appliances to include electronics 

and inte l l igent produc ts . Xu 

D o n g s h e n g , V i c e P r e s i d e n t 

of China Household Electrical 

A p p l i a n c e s  A s s o c i a t i o n 

(CHEAA), indicated that, AWE 

stays close to the industry and 

s e r ve s t h e i n d u s t r y t h ro u g h 

market-driven operation, and 

attaches great importance on 

the value of exhibition.

Grow with the Industry
While growth in general home 

a p p l i a n c e  m a r k e t  s l o w e d 

d ow n i n t h e p a s t t wo ye a r s , 

t h e  i n d u s t r y  i m p r o v e d  i t s 

p r o f i t a b i l i t y a n d s e c u r e d a 

r a t h e r  s t r o n g t r a c k r e c o r d 

by c a p i t a l i z i n g o n t h e t re n d 

o f c o n s u m p t i o n u p g r a d i n g. 

“ C h i n e s e  h o m e  a p p l i a n c e 

industry players accelerate their 

transformation and upgrading, 

and enhance their capacity in 

innovation and quality control, 

driven by the government’s call 

for supply side reform and the 

initiative of ' increase product 

category, improve quality, and 

create brands'. We’re look ing 

forward to the future of China’s 

h o m e a p p l i a n ce m a r k e t .” Xu 

Dongsheng said.

The stable development of the 

industry lays a solid ground for 

the rapid rise of AWE in recent 

years. AWE has evolved to be 

a global exhibition covering an 

exhibit ion area of more than 

110,000 square meters in only a 

few years. This is achieved due 

to a co m b i n at i o n o f f a c to r s . 

“The overall situation of China’s 

h o m e  a p p l i a n c e  i n d u s t r y 

p l a y s a p o s i t i v e r o l e i n t h e 

establishment and expansion 

of AWE. Amid the initiative of 

industr y t ransformation and 

consumption upgrading, AWE 

offers a platform for enterprises 

to showcase their products and 

compete. And in this process, 

d e m o n s t r a t i o n s o f i n d u s t r y 

leaders set a role model for the 

industry to elevate products and 

innovation capacity. ” 

Xu Dongsheng

Vice President
China Household Electrical Appliances Association
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Serve the Industry; Stay Close to Changes

AWE2017 Explores Consumer Demands through 
An Exhibition of Great Value

t o g e t h e r C h i n e s e a p p l i a n c e 

makers including Haier, Midea, 

H i s e n s e , S k y w o r t h , TC L a n d 

Gree to showcase their strength, 

as well as international industry 

p l a y e r s i n c l u d i n g S a m s u n g, 

L G ,  P a n a s o n i c ,  S h a r p ,  B S H 

and Whirlpool to launch their 

b l o c k b u s t e r s . W h a t ’s m o r e , 

m o re h i g h - e n d b r a n d s s u c h 

as Vitamix, Tiger, Omega, My 

Juicer, Laurastar, Westinghouse 

a n d V i d a l S a s s o o n w i l l  a l s o 

be present with their coolest 

i n n ovat i ve p ro d u c t s . Wh at ’s 

wo r t h m e n t i o n i n g i s H a i e r ’s 

exhibition. As the world’s largest 

exhibition by area, it is set to 

make a mark on the industr y 

history.

Wh i l e AW E ' s ex h i b i t i o n a re a 

and social recognition continue 

t o  g r o w  y e a r  b y  y e a r ,  X u 

D o n g s h e n g re m a i n s c a l m a s 

before. He told China Appliance 

reporters: "Exhibition scale is not 

our number one priority. We are 

more concerned with the actual 

exper ience of and feedbacks 

from exhibitors, the audiences 

and the media. AWE’s primary 

purpose of serving the industry 

has never changed. What’s more, 

exhibition scale needs to stay 

in line with the progress of the 

industry. ".

C h i n a  A p p l i a n c e  r e p o r t e r 

n o t i c e d t h a t  w h e n e v e r  X u 

Dongsheng speaks of AWE, he 

naturally connects it with the 

status quo of the whole industry. 

From his point of v iew, what 

underlie AWE’s achievements 

are three things: staying close 

to t h e i n d u s t r y, fo c u s i n g o n 

t e c h n i c a l  i n n o v a t i o n ,  a n d 

leading consumption trends. 

"First of a l l , AWE expands i ts 

p o r t fo l i o b e yo n d t h e w h o l e 

industry chain to cross-industry 

fields. Secondly, AWE has long 

been committed to showcasing 

enterprises, brands, products 

a n d s e r v i c e s  t h a t  e m b o d y 

technological innovation and 

craftsmanship. Last but not least, 

we work to connect enterprises 

a n d co n s u m e r s t h ro u g h o u r 

annual AWE, which is not only an 

exhibition but also a city festival. 

We hope consumers will enjoy 

the convenience and charisma of 

science and technology. 

Staying close to the 
current situation
AWE witnesses the industr y's 

upgrading achievements and 

s h o w s f u t u r e t r e n d s e v e r y 

year. With the emergence of 

innovat ive technologies l ike 

voice control, image recognition 

a n d a r t i f i c i a l  i n t e l l i g e n c e , 

intel l igence trend has swept 

many industries and brings clear 

changes. AWE is no exception. 

With the theme of “Home for 

Next”, AWE turns bullish on the 

intelligence trend, and believes 

in China’s capability to lead a 

revolutionary smartization down 

the road.

Home appliance makers step 

up their efforts in smartization 

as technologies such as cloud 

c o m p u t i n g ,  b i g  d a t a  a n d 

Internet-of-things expand their 

application. With consumers’ 

upgraded demands in mind, 

e n t e r p r i s e s  i m p r o v e  t h e i r 

product quality, subdivide their 

product segments, and diversify 

the availability of products, in 

a bid to creating new driving 

forces and service chains with 

g e n u i n e  v a l u e .  “AW E 2 0 1 7 

is set to br ing to the world a 

brand new eco system of smart 

appliances, and what we have 

achieved in this regard, such as 

issues concerning smart home, 

c o n n e c t i v i t y a n d m o r e .” X u 

Dongsheng revealed.

According to Xu Dongsheng, 

j o i n t l y e s t a b l i s h e d b y AW E 

a n d J i g u o, t h e w o r l d ' s f i r s t 

Technology Park covers an area 

of up to 6,000 square meters and 

will be home to an interesting 

a n d i m m e r s i v e s c i e n c e a n d 

technology experience carnival 

for all, spanning smart travel, 

s m a r t e n t e r t a i n m e n t , s m a r t 

home living, smart health, smart 

architecture and global debuts. 

Th e s c i e n ce a n d te c h n o l o g y 

park will offer the world's largest 

l ive robot show, e lec tr i fy ing 

V R  g a m e s ,  u n b e l i e v a b l e 

simulation of future intelligent 

s c e n a r i o s , g l o b a l d e b u t s o f 

black technologies and dazzling 

ar tif icial intel l igence, as well 

as trendy outdoor equipment, 

automated driving, and flight-

capable backpacks.

AW E h a s g r a d u a l l y  f o r m e d 

a n o p e n , c ro s s - i n d u s t r y a n d 

inclusive eco-system, and enjoys 

recognition domestically and 

internat ional ly as one of the 

foremost arenas displaying fierce 

global market competition and 

innovation performance. AWE is 

ushering into a strategic era of 

opportunities, and is determined 

to stay in line with changes that 

c o m e a l o n g . “ To r e f l e c t t h e 

expanded portfolio of AWE, we 

establish a customer-centered 

smart home eco system based 

o n t h e i d e a o f s m a r t i z at i o n . 

An d to a cco m m o d ate to t h e 

trends of the Internet era, we 

integrate resources throughout 

the industr y chain and more 

t o  a c h i e v e  c r o s s - i n d u s t r y 

development.”

Alongside more than a hundred 

f a b u l o u s o n - s i t e a c t i v i t i e s 

including celebrity activities, 

strategic debuts, f ine dining, 

a n d  p r i z e - d r a w i n g ,  A W E 

o f fe r s a s e r i e s o f h i g h - l e v e l 

professional forums regarding 

i n d u s t r y t r e n d s , i n n o v a t i v e 

s c i e n c e  a n d  t e c h n o l o g y , 

distribution channels, marketing 

a n d s a l e s .  W i t h  t o p - n o t c h 

dia logue establ ished among 

industry leaders, the 7th China 

Household Electrical Appliance 

D e v e l o p m e n t  S u m m i t  h a s 

garnered widespread interest; 

m o r e o v e r ,  A W E  A p p l i a n c e 

A w a r d  C e r e m o n y  i s  s e t  t o 

present the year's top honors 

to new products distinguished 

in creativity and performance; 

Global Technology Innovation 
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With proven experience of 29 
years and a membership of more 
than 350, 
China Household Electrical 
Appliances Association knows 
this industry best.
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Conference is expected to bring 

together worldwide innovators 

t o  d i s c u s s  t h e p r o g r e s s  o f 

intelligent industries. In addition, 

m o re co n fe re n ce s i n c l u d i n g 

2 0 1 7 C h i n a E n v i r o n m e n t & 

H e a l t h H o u s e h o l d E l e c t r i c a l 

Appliance Summit,2017 China 

E l e c t r i c a l A p p l i a n c e S u p p l y 

Chain Summit,2017 China T V 

Industry Leaders Summit and 

2 0 1 7 C h i n a R e a l E s t a t e Fi n e 

Decoration Forum will be held 

during AWE.

Stay close to demands
A s  t h e  o r g a n i z e r ,  C h i n a 

Household Electrical Appliances 

Association repositioned AWE 

in year 2015 as “a consumption-

leading exhibition for both the 

industry and consumers”, from 

t h e p r e v i o u s “a n e x h i b i t i o n 

designed to serve the industry 

and for industr y insiders.” Xu 

Dongsheng said: “Different from 

specialized exhibitions designed 

to serve only manufacturers and 

insiders along the industry chain, 

AWE goes beyond that to look 

for engagement of consumers-

t h e  t a r g e t  u s e r s  o f  h o m e 

appliances.” And according to 

him, AWE 2017 wil l pr ior it ize 

consumer engagement with its 

strong publicity and specially 

designed activities. “Campaigns 

of AWE 2017 are placed across 

S h a n g h a i : t h e a i r p o r t , t r a i n 

stations, subways, bus stops and 

even streets. And through social 

media such as Wechat, Weibo 

and major portal sites, we work 

to establish and expand AWE’s 

presence among consumers.” 

Xu Dongsheng said.

AWE 2017 offers a wide array 

of well-targeted activities for 

consumers, such as Lucky Draw, 

S h o p p i n g Fe s t i v a l ,  e t c .  Fo r 

consumers, all they need to do 

is visiting AWE and following its 

WeChat account to get a chance 

of winning a high-end household 

appliance. Xu Dongsheng told 

China Appliance reporters that 

the rapid updating of science 

and technologies contribute to 

the diversity of home appliance 

c a t e g o r i e s ,  a n d  t h a n k s  t o 

t h i s , AW E h a s a l o t t o o f f e r. 

"Consumers can experience first-

hand new products they never 

purchased before or not ver y 

familiar with at AWE. No store 

can compare to an exhibition 

that totals over 110,000 square 

meters, not to mention all these 

newest produc ts enterpr ises 

o f fe r ". To t h a n k a n d a t t r a c t 

consumers, manufacturers host 

entertainment activities spanning 

celebrity-involved activities, live 

cooking done by Michelin chefs 

and more. All will add more fun 

and energy to the scene.

Looking back, we could easily 

notice AWE’s far-reaching impact 

on the industry. It plays its due 

role in good t imes as wel l as 

bad times, earning recognition 

f rom domest ic and overseas 

industr y insiders, media, and 

social communities and setting 

a role model. “ We hope that , 

AWE acts not only as a witness 

of the progress of China home 

appliances and electronics, but 

more impor tantly, as a driver 

of cross-industry integration to 

achieve mutual benefits, through its 

evolving eco system of ‘AWE+’. In 

collaboration with global partners, 

AWE is set to cultivate new drivers 

for industry transformation and 

upgrading, in a bid to advancing 

inter-region development and 

embracing a future full of vitality.” 

X u D o n g s h e n g s a i d . (S h a n g 

Hailong)

AWE    Focus4
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W i t h  a  s l o w i n g  e c o n o m i c 

growth, China’s home appliance 

industry came under pressure 

f rom both the domest ic and 

overseas markets in the past 

2016. I n this case, st ruc tural 

g r o w t h p o i n t s m a t t e r e v e n 

more. But what is the strongest 

growth point in domestic home 

appliance market at this stage? 

T h e a n s w e r, w i t h n o d o u b t , 

is smar tness. Powered by the 

rapid expansion of the Internet, 

IoT and 4G wireless networks, 

the era of smartness comes as 

an irreversible trend, along with 

the emergence of intel l igent 

wearable devices, the ac t ive 

engagement of home appliance 

m a k e r s  a n d  a n  i n c r e a s e d 

r e c o g n i t i o n  f r o m  u s e r s . 

According to statistics from big-

Smartization, A New Opportunity 
for Home Appliance Industry

data company All-View Cloud 

(AVC), the penetration of smart 

televisions in China in 2016 has 

a l ready reached a whopping 

8 3 % w i t h a s a l e s v o l u m e o f 

about 42.01mil l ion units.The 

flourish of smart white goods 

in recent years plays a part in 

the penetration of household 

s m a r t  a p p l i a n c e s .  AW E ,  a s 

u s u a l ,  p r o v i d e s a p l a t f o r m 

fo r e n t e r p r i s e s t o s h o wc a s e 

t h e i r n e w l y l a u n c h e d s m a r t 

a p p l i a n c e s o f w h i t e g o o d s , 

consumer electronics, and more 

segments.

Smar t izat ion has become an 

i r revers ible trend in Chinese 

home appliance market. With 

s m a r t  p r o d u c t s  r o l l e d o u t 

from all categories and smart 

home systems established by 

a number of enterprises, smart 

appliances have come a long 

way but stil l have much more 

to do due to the inadequate 

coverage of i ts network . Two 

i s s u e s  m u s t  b e  s o l v e d  f o r 

s m a r t i z a t i o n t o g o fo r w a rd : 

Firstly, product homogenization. 

I nstead of des igned to meet 

users’ demands, smart products 

n o w a d a y s  a r e  d e s i g n e d 

s i m p l y a s  a  m i x  o f  c u r r e n t 

f u n c t i o n a l i t i e s ,  o r a r e o n l y 

p a s s i v e l y s m a r t i z e d t o f a c e 

the r ising trend.Second issue 

is a lack of unified standards, 

which hinders the connectivity 

a m o n g  p r o d u c t s  f r o m 

d i f f e r e n t c o m p a n i e s a n d o f 

different categories. Separate 

smartization deployments from 

enterprises result in isolated 

systems and disconnectivity. 

S m o o t h  c o n n e c t i v i t y  i s  a 

prerequisite to build a network 

of smart appliances that offers 

long-distance control for users 

and connectivity among brands. 

Without i t , smar t household 

appliances and home furnishing 

will have lost the meaning for 

their existence.( Zhao Meimei)

Magnesium anode rod replacement-free technology

Hidden full touchscreen control

Human-machine interaction made simpler

A.O. Smith Water Heater EWH-H10

Powered by the rapid expansion of the Internet, IoT and 
4G wireless networks, the era of smartness comes as an 
irreversible trend, along with the emergence of intelligent 
w e a r a b l e d e v i c e s , t h e a c t i v e e n g a g e m e n t o f h o m e 
appliance makers and an increased recognition from users. 

            Smartization 
has become an 
irreversible trend 
in China's home 
appliance market.
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Magnesium anode rod replacement-free technology

Hidden full touchscreen control

Human-machine interaction made simpler

A.O. Smith Water Heater EWH-H10

LG Intelligent Clothing Care System

Fabric plasticity care

Pants crease care

Eliminates bacteria with steam

Intelligent freshness preservation

 Food shortage reminder

Online shopping

Automated maintenance and repair alert

Multi-angle cloth texture 

and quantity sensor

Intelligent rotational speed control

Hitachi Front-loader 
Washer Dryer Combo BD-
FS9600C

Midea Intelligent Oven

Hi-definition heat-proof camera

Simple and practical user interface design

Massive menu database

Midea Refrigerator 
BCD-646WGPZVA

Ecovacs Winbot Robotic Window 
Cleaner

Macro Mate3 Intelligent 
Cooking System

Remote control designed for cooking scenarios

Wireless control at pot handle

Mobile phone controls entire system

Quadruple cleaning system

 Intelligent buffering and 

anti-collision technology

Automatic obstacle sensor
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Capitalizing on the Initiative of Upgrading, 
Chinese TV Market is Rising
With a market size of more than 50 million units in 2016, and an estimated 53 
million units in 2017

I t to o k h a l f a ce n t u r y fo r T V 

i n d u s t r y t o c o m e f r o m t h e 

f i rst T V to the appl icat ion of 

CR T technology, but only 20 

years from CRT to LCD. In the 

u p c o m i n g d a y s , U L E D, H D R , 

quantum dots, 8k, OLED, laser 

and more technologies are set 

to embrace a per iod of rapid 

expansion.

China's TV industry is evolving 

f r o m  a  f o l l o w e r  t o  a  p a c e 

setter in terms of products and 

t e c h n o l o g i e s .  A n d t h i s c a n 

be shown in the following five 

aspects:

Boom of new display 
technologies
Thanks to joint efforts of Internet 

T V brands and tradit ional T V 

m a k e r s , a w i d e a r ray o f n e w 

display technologies flourished, 

and was shown at AWE 2016, 

s e t t i n g a t r e n d o f i n d u s t r y 

d e v e l o p m e n t .  O v e r a l l ,  t h e 

O L E D T V s c r e e n i n d u s t r y i s 

expected to see a rise in supply 

and affordable prices of OLED 

te levis ions, accelerat ing the 

popularization of OLED display 

technologies. 

L a s e r  T V w a s a n o t h e r  e y e -

catching display technology 

in 2016. Comparing to the low 

production capacity and high 

costs of ultra-large LCD display 

m a n u f a c t u r i n g, l a s e r T V h a s 

c lear advantages in meeting 

household needs for ultra-large 

displays. 

Main testing grounds for 
industrial design
T V i s  a n i n t e g r a l  p a r t  o f  a 

Chinese home. In a sitting room, 

i t p lays an increasing role in 

home furnishing. In the future, 

the exterior design of televisions 

will be more revolutionary and 

diverse, to reflect changes in 

home furnishing. 

Popularity of high-
definition TVs
A s  a  d r i v e r  o f  i n d u s t r y 

d e v e l o p m e n t ,  h i g h  i m a g e 

q u a l i t y  p l a y s  a  b i g p a r t  i n 

product upgrading, and it drives 

industry players to pursue ever 

realistic visual performance with 

upgraded technologies. After 

receiving long market education, 

consumers have acquired some 

knowledge regarding picture 

quality such as high definition 

and color gamut. 

World-leading large 
screens
Bigger TV has become a trend. 

From the perspective of screen 

a r e a , t h e t o t a l s a l e s a r e a o f 

color TVs reached 31.53 million 

square meters in 2016, a year-

on-year hike of 17.5%. In terms 

of screen size, 55 inch made the 

most popular dimension in 2016 

with a year-on-year growth of 

8.4 percentage points, making 

u p 2 3 . 9 % o f  m a r k e t  s h a r e . 

Televisions of this size saw the 

m o s t s i gn i f i c a n t i n c re a s e i n 

market share in 2016. And 55 

inch also marks the boundary of 

large-screen TVs. It is predicted 

that the 55 inch television will 

c o n t i n u e t h i s u p w a r d t r e n d 

in 2017 and take up 27.8% of 

market share.

Establishment of home 
Internet
Rapid expansion of 4G network 

and smart phones accelerates 

t h e  t r a n s i t i o n  f r o m  P C  t o 

mobile Internet. In 2016, the 

market penetrat ion of smar t 

T Vs reached a wor ld- leading 

figure of 83%. By offering rich 

contents, smart TVs pull viewers 

back to the sitting room. Data 

f r o m A l l  V i e w C l o u d ( AV C ) 

s h o w s t h a t a s o f D e c e m b e r 

2016, daily average operating 

h o u r s o f s m a r t T Vs r e g i s t e r 

6.01 hours, almost two hours 

longer than that of traditional 

TVs. Furthermore, as smart TVs 

continue to upgrade, the value 

of a television is shifting from 

its hardware to the contents it 

offer, and diverse application 

scenar ios have enlarged the 

d e ve l o p m e n t a l s p a ce fo r a n 

economy based in the sitting 

room.(Bian Zheng)

Frameless

Curved 
panels

2016

2017 forecast

Ultra-
slim

2017 forecast

2016

2015

                  4.0%

       1.8%

0.9%

2017 forecast

2016

2015

                       5.3%

         2.4%

1.1%

2017 forecast

2016

2015

8.5%

                   5.4%

                               2.0%

65"+

65"

60"

58"

55"

50"

48/49"

45"

42/43"

39/40"

32"

1.0%

     6.3%

 2.4%

1.8%

                           27.8%

        9.7%

          11.8%

1.5%

             14.6%

      8.2%

             14.6%

                         0.6%

                      4.0%

                        1.9%

                        1.5%

23.9%

              10.2%

             12.2%

                         0.3%

         15.2%

           13.1%

       16.8%

Left: Market share of televisions 
     of different designs in 2015-2017
Right: Market share of televisions 
      of different sizes in 2016-2017
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Samsung QLED Quantum Dot TV Q8C

Hisense LT100K7900UA 
Laser TV

Skyworth OLED Organic TV S9D

LG OLED 4K TV W7

Size: 77"

Resolution: 3840 x 2160

Operating system: webOS3.5 

Weight: 30.6 lbs

Audio output: 60W

 Size: 65"

Resolution: 3840 x 2160

Peak luminance: 1500nit

Audio output: 60W

The Samsung QLED T V Q8C, 

e q u i p p e d w i t h b r a n d n e w 

cadmium-free Quantum Dots 

technology, is not only able to 

accurately display DCI-P3 color 

space, i t i s a lso the wor ld 's 

f irst television to reproduce 

100% color volume, with peak 

luminance as high as 1500nit. 

The Hisense LT100K7900UA 

Laser T V uses laser imaging 

principle to create soft light 

and genuine reproduc t ion 

of natural colors and details, 

which yields a much better 

sense of immersion for the 

viewer. 

The Skyworth OLED Organic 

TV S9D boasts not only the 

f a n t a s t i c p i c t u r e q u a l i t y 

i n h e r e n t i n i t s  O L E D + 4 

c o l o r H D R , i t  i s  a l s o t h e 

world's f i rst AR television 

that br ings users a brand 

new interactive experience. 

Size: 100"

Resolution: 3840 x 2160  

Control system: VIDAA3.5

Screen brightness: 3000 lm 

Color gamut coverage: 116%

Size: 55"

Resolution: 3840 x 2160

Operating system: Cool open system 5.5

Weight: 16 kg

Viewing angle: 178°

The LG W7 is a revolutionary 

television that will steer the 

future. 

3
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innovations achieved through 

synergies of Haier’s six brands: 

F PA , G E , C a s a r t e , H a i e r a n d 

Le a d e r. Th i rd i s to i n s t a l l a n 

on-s i te s imulat ion of Haier ’s 

i n t e r c o n n e c t e d f a c t o r y  t o 

display smart manufacturing, 

using a demo production line to 

showcase the mass customized 

achievements.

Original innovation products 

include the Internet- capable 

Haier Xinchu refrigerator, Haier 

noiseless air conditioner, Haier 

“a lmost water- f ree" washing 

machine and Casarte compressor-

free wine cooler. In addition,  

Tian Zun air conditioner, Casarte 

C8 washing machine, Casar te 

adjustable freshness refrigerator 

and other original products will 

also be on display.

Q: In recent years, intelligence 

h a s a l ways b e e n a h o t to p i c 

a t  AW E .  A t  t h i s  y e a r ' s  AW E 

2 0 1 7 ,  w i l l  H a i e r  f o c u s  o n 

"intelligence?"

A :  T h e  a n s w e r  i s  y e s ,  f o r 

sure. Haier is one of the f i rst 

companies to make moves in 

the intelligence sector. At AWE 

2 0 1 7 H a i e r w i l l a l s o r e l e a s e 

n u m e r o u s a c h i e v e m e n t s i n 

intelligence including the core 

a c c o m p l i s h m e n t s o f t h e U + 

platform (Haier U+ smar t l i fe 

platform 3.0), full-suite of smart 

h o m e a p p l i a n c e s f o r s m a r t 

household (Haier smart home 

1 . 0 ) , a n d k e y a c h i e v e m e n t s 

made in Haier’s interconnected 

factory and more.(Li Zengting)

Haier is Determined to be “A Leader 
in the Era of IoT”

manufacturing and globalized 

brand.

Haier ’s theme of "a leader in 

the era of Internet-of-Things” 

i s  d e v e l o p e d b a s e d o n t h e 

common demands inside and 

outside Haier Group.

F r o m  t h e  p e r s p e c t i v e  o f 

external environment, a widely 

held belief is that the Internet-

o f -T h i n g s w i l l  e m b r a c e a n 

explosion in 2019. This means 

that there are only about two 

years left for Haier and other 

enterprises. For home appliance 

i n d u s t r y, I nte r n e t- o f -Th i n g s 

i s  e m b o d i e d i n i n t e l l i g e n t 

home, and Haier is one of the 

earl iest companies to deploy 

in this segment. At AWE 2017, 

Haier will present a full suite of 

marketable smar t household 

appliances.

From the perspective of internal 

e n v i r o n m e n t ,  a f t e r  m o r e 

t h a n a d e c a d e o f s u s t a i n e d 

explorations and deployments, 

Haier has realized three major 

reforms at the corporate level, 

b r a n d l e v e l  a n d e m p l o y e e 

level: Firstly, transform from a 

traditional manufacturer into 

an Internet company. Secondly, 

t r a n s f o r m  f r o m  a  h o m e 

appliance brand to an incubator 

for innovative makers. Thirdly, 

t ransfor m f rom an employer 

i n t o a p a r t n e r f o r  s t a r t - u p 

e n t r e p r e n e u r s ,  u l t i m a t e l y 

a n d g e n u i n e l y re a l i z i n g t h e 

corporate concept of "mutual 

creation and mutual benefits". 

Through the transformation of 

appliances into Internet capable 

a p p l i a n c e s ,  a n d t h r o u g h a 

focus on building a user base 

s u r ro u n d i n g s m a r t l i fe s t y l e , 

H a i e r h o u s e h o l d a p p l i a n ce s 

will continue to lead the pack 

as the leader in the age of the 

Internet-of-things.

Q : W h a t k i n d o f i n n o v a t i v e 

p r o d u c t s a n d t e c h n o l o g i e s 

will Haier bring at AWE 2017?

A :  I n  t e r m s o f  i n n o v a t i o n , 

H a i e r  b e l i e v e s i n " o r i g i n a l 

i n n o v a t i o n ".  A t  AW E 2 0 1 7 , 

Haier wil l present innovative 

p r o d u c t s a n d t e c h n o l o g i e s 

i n t h re e a s p e c t s : f i r s t i s t h e 

display of eco-systems like that 

of smart dining and smart air 

through l ive scenarios, along 

with or iginal and innovat ive 

h o t i t e m s i n s e g m e n t s l i k e 

refrigerator, washing machine 

and air conditioner. Second are 

Sun Jingyan
Vice President of Haier Group

This time, Haier will center on the theme of “a leader in the era 

of Internet-of-Things ". An exhibition space of 8,000 square 

meters and two product launch sessions will showcase Haier's 

explorations and achievements in a number of areas such as 

smart home, smart manufacturing and globalized brand.

Haier ’s theme of "a leader in the era of Internet-of-Things” is 

developed based on the common demands inside and outside 

Haier Group.
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AW E 2 0 1 7 i s s e t to o f f i c i a l l y 

open on March 9. Covering an 

exhibition area of 8,000 square 

meters, Haier, with the theme of 

“a leader in the era of Internet-

o f -T h i n g s ”, i s p o s i t i o n e d t o 

bring its newest deployments 

i n t h e I n t e r n e t - o f -T h i n g s t o 

l ive audiences by exhibit ing 

what it has achieved in smart 

h o m e, s m a r t m a n u f a c t u r i n g 

a n d g l o b a l i z e d b r a n d .  S u n 

J i n g y a n ,  V i c e  P r e s i d e n t  o f 

H a i e r, i n d i c ate d t h at , “ H a i e r 

has prepared itself to take the 

lead in the era of Internet-of-

Things, through a shi f t f rom 

making appliances to making 

Internet-enable appliances and 

an establishment of smart home 

user groups”.

Q: At AWE 2017, what are the 

core themes to be showcased 

by Haier?

A: This time, Haier will center 

on the theme of “a leader in 

the era of Internet-of-Things". 

An exhibit ion space of 8 ,000 

square meters and two product 

launch sessions will showcase 

H a i e r ' s  e x p l o r a t i o n s  a n d 

achievements in a number of 

areas such as smart home, smart 



              We hope 
Midea's home 
appliance 
products can 
more intelligently 
provide 
convenient 
services.

Midea Fully-Equipped for AWE2017
More intelligently provide convenient services for the masses

O n  M a r c h  9 , M i d e a  G r o u p 

comes fully-equipped to AWE 

2017. Its ultra large exhibition 

s p a c e ,  t o t a l i n g o v e r  3 , 0 0 0 

s q u a r e m e t e r s i n a r e a ,  w i l l 

c o m p r e h e n s i v e l y s h o w c a s e 

the achievements of M idea's 

transformation.
A t AW E 2 0 1 7 ,  M i d e a u s h e r s 

in a more beautiful and more 

intelligent future for the visitors. 

A c c o r d i n g t o M i d e a G r o u p 

Vice President Jinliang Wang, 

at AWE2017 Midea wi l l focus 

on three main themes. First is 

to enable visitors to get an up-

close-and-personal experience 

i n t h e i n t e g r a t i o n o f h o m e 

appliances and the intelligent 

household system. Second is to 

leverage on the powerful health 

c l o u d p l a t fo r m a n d p r o v i d e 

t o M i d e a u s e r s  a  o n e - s t o p 

solution that ranges from dining 

to physical examination. Third 

is a lifestyle that incorporates 

ar tif icial intell igence and big 

data, with the display of Midea's 

c r o s s - s e c t o r a c h i e v e m e n t s 

in robots, so as to present to 

consumers new values and new 

ser vices created through the 

Internet-of-Things.

R e v o l v i n g  a r o u n d  t h e 

a f o r e m e n t i o n e d t h r e e c o r e 

themes, Midea will bring to the 

audience a full series of smart 

products that will allow visitors 

to immerse into an intelligent 

lifestyle.

Midea's smart air conditioners 

will offer users a much better 

method of interaction——voice 

recognition, which will empower 

users more freedom in remote 

control. Midea also equipped its 

air conditioning with projection 

t o u c h c o n t r o l  t e c h n o l o g y , 

whereby users can easily control 

the produc t f rom a d is tance 

via a projected screen display. 

In addition, Midea's smart air 

conditioning has been installed 

with ultra hi-definition imaging 

t e c h n o l o g y  a n d  i m a g e r y 

re co gn i t i o n f u n c t i o n , w h i c h 

c a n p a u s e a i r  o u t p u t w h e n 

there are people in proximity, 

thereby delivering an even more 

comfortable user experience.

There are plenty of highlights 

i n  t h e  k i t c h e n  a p p l i a n c e 

s e g m e n t  a s  w e l l .  V a r i a b l e 

Frequency heating technology 

with multi-point penetration, 

h i g h te m p e rat u re s te a m i n g, 

3 6 0 - d e g r e e s  c o m p l e t e 

c o v e r a g e c o n v e c t i o n o v e n 

technology, intelligent empty 

container heating prevention 

technology, and the world's first 

total-dry system dishwashing 

technology wi l l a l l gather at 

A W E 2 0 1 7 ,  d e m o n s t r a t i n g  

M idea's accompl ishments in 

these fields. At the same time, 

a t t h e M i d e a b o o t h v i s i t o r s 

can get a true taste of Midea's 

futuristic kitchen including smart 

measuring instrument that can 

link to the Internet and estimate 

food nutrient levels, intelligent 

condiment distributor that can 

p re c i s e l y a n d a u t o m a t i c a l l y 

apportion different ingredients, 

and all-in-one rice-cooker that 

can automatically inject water 

and begin cooking at the press 

of a button.

F u r t h e r m o r e ,  M i d e a  h a s 
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p r e p a r e d  t h e  l a t e s t  i n 

r e f r i g e r a t i o n  a n d  l a u n d r y 

technologies and solutions fit for 

intelligent living. For example, 

the i+ 3.0 experience zone in the 

refrigerator section will feature 

p r o d u c t s t h a t c a n m e a s u r e 

u s e r ' s  h e i g h t  a n d  w e i g h t , 

and accordingly recommend 

suitable menu and diet. Voice-

control i s a lso avai lable and 

users can easily interact with 

p r o d u c t s  t h r o u g h s p e e c h . 

Fr i d g e s c a n n ow c o n n e c t t o 

onl ine s tores and purchases 

can be made with just one click. 

Even entertainment functionality 

has been incorporated. At the 

washing machine sector, there 

are microscopic comparisons 

to show and validate sanitation 

and anti-bac ter ial func tions, 

w h i l e  u n d e r w a t e r  r a d a r 

detection system will allow users 

to experience clean laundry like 

never before.

“ W e  h o p e  M i d e a ' s  h o m e 

a p p l i a n c e  p r o d u c t s  c a n 

m o r e i n t e l l i g e n t l y p r o v i d e 

convenient ser vices.With the 

constant pursuit of technical 

b r e a k t h r o u g h s ,  b u s i n g 

i n t e l l i g e n t p r o d u c t s , s m a r t 

interactive devices and cloud 

p l a t f o r m , M i d e a w i l l  b r i n g 

t o e v e r y o n e a h e a l t h i e r l i f e 

and more comfor table l iv ing 

environment,” J in l iang Wang 

told reporters.(Yu Xuan)

Jinliang Wang
Vice President of Midea Group



revolutionar y and innovative 

d e s i g n a l l o w s f o r  m u l t i p l e 

t y p e s o f c l o t h i n g a n d i t e m s 

to be washed in sync. The LG 

Signature ser ies refr igerator 

with InstaView Door- in-Door 

design permits instantaneous 

view of the things inside the 

fridge without opening the door 

by tapping on the tinted glass 

door panel twice to illuminate 

the space behind. Automatic 

door-opening function works 

by placing a foot in front of the 

sensor underneath the fridge. 

T h e LG Pu r i C a r e a i r p u r i f i e r 

e m p l o y s a 3 6 0 ° v e n t i l a t i o n 

d e s i g n  w i t h  b o t h  t o p  a n d 

bottom air outlet that is one -

of-a-kind in the industry. Low 

s p a ce s i n s i d e t h e h o u s e c a n 

now be purified, immaculately 

resolving children's respiration-

related health issues.

With regards to IT produc ts , 

LG w i l l u nve i l n ove l d e v i ce s 

such as the world's first large-

screen 21:9 curved screen ultra-

w i d e d i s p l a y. LG h a s a l w a y s 

b e e n  d e v o t e d  t o  a n d  t h e 

world's best at using innovative 

new produc ts to replace old 

products, which is beneficial in 

bringing higher quality of life for 

consumers.(Shang Hailong)

Moving Forward with AWE

LG's Innovative Products Improve 
Life Quality of Consumers

Q : At AW E 2 0 1 7 , w h a t w i l l b e 

the central themes for LG?

A : A t  A W E 2 0 1 7 ,  L G  w i l l 

comprehensively showcase to 

industry associates, the media 

and consumers the strongest 

b r a n d p o w e r i n t e c h n o l o g y 

sector in the home appliance 

a c r o s s  t h e  g l o b e .  A s  t h e 

beacon of "black technology" 

i n  h o u s e h o l d  a p p l i a n c e s , 

LG h a s a l ways b e e n k e e n o n 

thinking outside the box and 

ut i l iz ing innovat ion to dr ive 

improvements in l i fe qual i t y 

o f c o n s u m e r s a n d b r i n g i n g 

about a more comfortable user 

experience.  

Amid the "healthy and intelligent" 

t r e n d , LG e s t a b l i s h e s a " LG 

H e a l t hy H o m e " Z o n e a t AW E 

2017,with a conglomeration of LG's 

OLED televisions, door-in-door 

refrigerator, TWINWash washing 

machines, as well as products like 

air purifiers and cleaning robots. 

LG will use cutting-edge intelligent 

technology to create a healthy and 

convenient experience for Chinese 

consumers in a pragmatic manner, 

so as to engender a more relaxed 

and colorful family life.

Q : A t  A W E 2 0 1 7 ,  w h a t 

i n n o v a t i v e  p r o d u c t s  a n d 

technologies wil l LG bring to 

consumers?

A:This time at AWE2017, an all-

star line-up of LG products will 

be on display. These represent 

the most state-of-the-art science 

and technology LG has to offer 

in the innovative product arena 

and will set the directions for 

future industry development.

T h e LG T W I N Wa s h i s w i n n e r 

o f  t h e  2 0 1 6 - 2 0 1 7 R e d - To p 

Award. The ultra high-end LG 

Signature series of household 

appliances is the manifestation 

of LG's most forward-thinking 

t e c h n o l o g i e s  a n d  d e s i g n 

concepts to date and includes 

television, refrigerator, washing 

machine and air purif ier. This 

quartet of products embodies 

intricate designs and leading-

edge technology.

T h e O L E D W 7 t e l e v i s i o n , t h e 

"wallpaper television" incredibly 

t h i n a t  m e r e l y 2 . 5 7 m m , i s 

definitely one of the highlights 

o f AW E 2 0 1 7 . LG ' s W 7 O L E D 

television is only 2.57 mm thick, 

which equates to the thickness 

of a stack of four credit cards. 

In addition, LG's nano-screen 

t e l e v i s i o n u t i l i z e s t h e m o s t 

a d v a n c e d N a n o C e l l D i s p l a y 

t e c h n o l o g y t h a t e n a b l e s a n 

uncanny level of restorat ion 

of colors and a wider viewing 

angle. Armed with active HDR 

from Dolby Vision, image quality 

in LCD has been elevated to a 

whole new pinnacle.

Th e LG T W I N Wa s h re d e f i n e s 

the way laundr y is done. The 

Gang Mu

Vice President of LG Electronics 

(China) Co., Ltd.

"At AWE2017, LG Electronics will unveil the newest offerings to 

consumers at large, with the intention of using the innovation 

i n t h e p ro d u c t s to d r i ve i m p rove m e n t s i n l i fe q u a l i t y o f 

consumers," Gang Mu,Vice President of LG Electronics (China) 

Co., Ltd., explained.
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             Progression 
in science and 
technology has 
gradually realized 
the possibility of 
a life with smart 
household appliances. 
Meanwhile, an 
increasing quantity of 
"black technology" 
accentuates a vibrant 
new lifestyle. 



Full Range of Samsung’s New Products to be 
shown at AWE2017
Reaching higher, it provides consumers high quality experience

Q :  W h a t  n e w  T V s  w i l l 

S a m s u n g o f f e r  f o r  C h i n e s e 

consumers at AWE 2017?

A: New product of Samsung TV 

in 2017 wil l be introduced to 

consumers in Chinese market 

for the first time at AWE2017. 

We hope the brand new QLED 

T V, representing the highest 

quantum dot technology level 

of the industr y, wi l l br ing an 

ultimate visual feast to Chinese 

consumers. Samsung’s brand 

new QLED T V - Q8C, Q9F and 

Q7 will all be shown.

Q: What does Samsung QLED 

T V s e r i e s  o f f e r  i n  t e r m s o f 

innovation?

A : S a m s u n g Q L E D T V s e r i e s 

new products adopt the brand 

new Cadmium free quantum dot 

technology.S amsung’s QLED 

T V also embodies innovation 

in design and usability. Via an 

almost hidden cable, peripherals 

are orderly integrated into One 

C o n n e c t h u b c o n n e c t i n g t o 

T V, mak ing the T V look neat 

from all angles, even the back. 

In addition, metals are used in 

front, rear and base stands of 

the product, which, together 

w i t h t h e f r a m e l e s s d e s i g n , 

d i s p l a y s a n u l t i m a t e a u d i o -

visual immersion. Meanwhile, 

S a m s u n g T V a l s o p r o v i d e s 

b r a n d n e w s t a n d s  s u c h a s 

Studio Stand and Gravity Stand 

etc. , making T V set become a 

stunning home decoration.

Q: What inte l l igence re lated 

b r e a k t h r o u g h s  h a v e  b e e n 

achieved in new produc ts of 

Samsung TV?

A: Samsung T V has long been 

committed to further elevating 

h ighly acc la imed inte l l igent 

functions of Smart TV, in a bid 

t o p r o v i d i n g a u n i f i e d a n d 

convenient user exper ience. 

Samsung One Remote, a highly 

efficient solution, allows users to 

control both TV and its multiple 

connected devices, while the 

n e w l y  a d d e d v o i c e  s e a r c h 

function enables users to locate 

the content they want quickly. 

C o n t e n t w i s e ,  S a m s u n g T V 

integrates high quality contents 

from platforms such as Mgtv.com 

and iQIYI.com, meeting various 

requirements of audiences. 
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Q : C a n y o u i n t r o d u c e t o u s 

S a m s u n g ’s  n e w i n n o v a t i v e 

h o u s e h o l d a p p l i a n ce s to b e 

exhibited at AWE2017?

A: Samsung will demonstrate multiple 

new household appliances, including 

Family Hub refrigerator, Family Hub 

new refrigerator, Flex-wash washing 

machine and new dryer etc. These 

excelsior works of Samsung leverage 

cutting edge innovative technologies 

and elevate product performance, 

offering consumers high quality 

experience and convenience by 

meeting their demands.

Q :  S a m s u n g  F a m i l y  H u b 

refrigerator has been dazzling 

a t  A W E ,  c o u l d  y o u  p l e a s e 

i n t ro d u c e b re a k t h ro u g h s o f 

its new version?

A :  Fa m i l y  H u b r e f r i g e r a t o r 

As Samsung’s theme of "Reaching Higher" at AWE2017 implies, "High-end product, high quality life, and highly 

intelligent life" are what Samsung pursues. At AWE2017, Samsung is set to display a number of innovative 

products, through which it offers a high quality life experience for consumers. Our reporter interviewed Liu 

Junguang, Samsung China HQ Vice President in and Xie Hui, Samsung China HQ Vice President.

e l e v a t e s  i t s  f r e s h n e s s 

performance and design, while 

offfers thoughtful intel l igent 

experiences. Adopting metal 

c o o l i n g  a n d  Q R  c o o l i n g 

systems, the new refrigerator 

to keep constant temperature 

i n s i d e  t h e  r e f r i g e r a t o r  b y 

r e d u c i n g  t e m p e r a t u r e 

f l u c t u a t i o n .  M e a n w h i l e , 

i t s f r o s t - f r e e t r i p l e c o o l i n g 

system creates separate cycle 

systems for its freezer and its 

flexzone, allowing faster cooling 

p e r f o r m a n c e  a n d  n o  o d o r 

leak age. Through Samsung’s 

Smar t Home APP, users could 

check what they have anytime, 

and create a shopping l ist to 

make procurement easier.

Q :  W h a t  i m p a c t s  d o  y o u 

think intelligence will bring to 

household appliance industry 

and consumers?

A: Intell igence, together with 

t e c h n o l o g y i n n o v a t i o n a n d 

ingenious design are viewed 

a s t h e t h r e e c o r e v a l u e s o f 

Samsung household appliances. 

Smart home must really focus 

on consumer ’s needs and can 

be integrated into people's life. 

Connected to and collaborating 

w i t h e a c h o t h e r, i n t e l l i g e n t 

d e v i c e s  p r o v i d e  p e o p l e  a 

better l i fe. Instead of making 

consumers to change to adapt 

to Samsung, Samsung of fers 

new functionalities that make 

their life easier.

Xie Hui

Samsung China HQ Vice President

Liu Junguang

Samsung China HQ Vice President



" W e  h o l d  n o t h i n g  b a c k 

w h e n i t c o m e s t o R & D ". We i 

D i n g  r e v e a l e d  t h e  s e c r e t 

behind A.O.Smith's sustained 

development for two decade. 

All investments into R&D based 

on consumer needs are worth 

every penny.

As a multinational corporation, 

A . O. S m i t h o p e r a te s C h i n e s e 

m a r k e t  w i t h d e d i c a t i o n a s 

m u c h a s  i t  d o e s  t o  a  l o c a l 

market, and has always been 

s t e p p i n g u p t h e c o m p a n y ' s 

R & D  a n d  m a n u f a c t u r i n g 

capabilities in China. As early 

as 2005, a global R&D center 

was set up in Nanj ing as one 

of i ts three main global R&D 

centers , provid ing technica l 

r e s o u r c e s t o a s s i s t p r o d u c t 

R&D, technical applications and 

engineering technical services 

f o r C h i n e s e a n d w o r l d w i d e 

consumers and coordinating 

with American R&D personnel 

in product tests and analysis 24 

hours a day. This has become a 

strong competitive advantage 

o f  A . O . S m i t h :  e f f e c t i v e 

r e s p o n s e  t o  c u s t o m e r s . 

I n  2 0 1 3 ,  A . O . S m i t h  g l o b a l 

s u p e r p r o d u c t i o n / re s e a rc h 

base was built in Nanjing, and 

in 2016, A.O.Smith established 

a n e nv i ro n m e n t a l e l e c t r i c a l 

appliances production/research 

base. At present, A.O.Smith has 

already invested a total of over 

300 million US dollars in China.

A.O.Smith to be at AWE2017 with 
its Full Series of Products

On M arch 9 , AWE 2017 takes 

place as scheduled. As one of 

the industry leaders, A.O.Smith 

has been part of AWE for many 

y e a r s .   A t A . O. S m i t h ' s 2 0 t h 

anniversary in Chinese market, 

t h e c o m p a n y b r i n g s a l o n g 

a fu l l ser ies of produc ts th is 

year, including its two strong 

segments of water heater and 

water purifier, as well as other 

fast growing ones such as air 

purifier, wall-mounted heater 

a n d f a c e w a s h i n g s o f t e n e r. 

With an immersive experience 

o f f e r e d ,  i t  w i l l  b e  a  t r u l y 

m e m o ra b l e s h owc a s e o f t h e 

A.O.Smith brand.

Stay Close to Needs of 
Chinese Consumers
A t  A W E  2 0 1 7 ,  A . O . S m i t h 

wi l l demonstrate what i t has 

achieved in 20 years in China.  

Wei Ding, Senior Vice President 

o f  A . O . S m i t h  C o r p o r a t i o n 

a n d P r e s i d e n t o f A . O. S m i t h 

C h i n a , r e v e a l e d t h e k e y f o r 

m a n u f a c t u r i n g e n t e r p r i s e s : 

only through good produc ts 

can a brand rises. From water 

heaters and water purifiers to air 

purifiers, wall-mounted heater 

a n d f a c e w a s h i n g s o f t e n e r, 

the product mix is constantly 

enlarging. A.O.Smith has always 

s t re s s e d o n t h e p r i n c i p l e o f 

staying close to the needs of 

Chinese consumers and forging 

a quality and healthy lifestyle for 

Chinese families.

The anode rod replacement-

f r e e  w a t e r  h e a t e r  w i l l  b e 

showcased by A.O.Smith this 

y e a r. T h e d o u b l e i n n e r t a n k 

layout al lows for voluminous 

capacity in a small body with 

a t h i c k n e s s o f m e re l y 2 8 c m , 

w h i l e t h e V I P v a c u u m h e a t 

i n s u l a t i o n l a ye r i s l i g h t a n d 

t h i n w i t h r e m a r k a b l e h e a t 

preservation performance. And 

the anode rod replacement-free 

design solves a pain point of 

consumers.

S p e a k i n g  a b o u t  c o m p a n y 

p r o d u c t s ,  W e i  D i n g  h a s  a 

l o t  t o  s h a r e .  F o r  e x a m p l e , 

t h e  p a t e n t e d  A . O . S m i t h 

M a x  3 . 0  P l u s  p e r m e a t i o n -

p r o o f  w a t e r  p u r i f i e r  w i t h 

prolonged effec t iveness and 

instant fi ltration employs the 

innovat ively researched and 

developed Max Plus patented 

anti-permeation technology, 

w h i c h b o a s t s  a  p r o l o n g e d 

l i fespan of three years and a 

purif ied water output rate as 

high as 75%.

Capitalize on consumption 
upgrading trend with 
continued innovation
A . O. S m i t h e n t e r e d C h i n e s e 

market as a high-end brand in 

1988. This pos i t ion ac ts as a 

driver for the company’s rise in 

the current era of consumption 

upgrading.

Wei Ding 

SVP-A.O.Smith Corporation & 

President-A.O.Smith China

On March 9, AWE 2017 takes place as scheduled.A.O.Smith will 

bring along a full series of products for the exhibition,and it will 

be a truly memorable showcase of the A.O.Smith brand.
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              One is the 
AWE, the other is A.O. 
Smith, and the collision 
and integration of the 
"Double A" will offer 
consumers a healthy 
and comfortable home 
appliances display and 
the unprecedented 
level of convenience 
and coziness 
that intelligent 
technologies can 
bring to the modern 
household.



Full Line-Up of "Home Connect" Showcased, Creating a Healthy Lifestyle

BSH Partners with AWE to Present an Intelligent 
Lifestyle

S i n c e t h e C h i n e s e d e b u t o f 

" H o m e C o n n e c t " t w o y e a r s 

a g o ,  A W E  h a s  b e c o m e  t h e 

best stage in China for BSH to 

display achievements in smart 

h o m e f u r n i s h i n g . O n M a r c h 

9 , B S H a r r i v e d a t AW E 2 0 1 7 

with a full line-up of household 

a p p l i a n c e s f r o m t h e " H o m e 

Connect" platform and other 

new products, which will provide 

u s e r s  w i t h  m o r e  p r a c t i c a l 

a n d h e a l t h i e r c o n s u m p t i o n 

e x p e r i e n c e t h r o u g h i n t e r -

connectivity.

B S H , a c o m p a n y d e d i c a t e d 

to intelligent home furnishing 

s o l u t i o n s , fo c u s e s o n i n t e r -

connectivity and healthy lifestyle 

a s c e n t r a l  t h e m e s f o r t h e i r 

display at AWE 2017, bringing 

to users an age of healthy living. 

W h e n  s p e a k i n g  a b o u t  t h e 

reasons behind the selection of 

the themes, Dr. Xu Chengmao, 

V i c e - P r e s i d e n t  a n d  C h i e f 

D i g i t a l O f f i ce r o f B S H H o m e 

A p p l i a n c e s H o l d i n g ( C h i n a ) 

Co. , L td. ex p l a i n e d : "O n o n e 

hand, the rapid development 

of the Internet and the Internet-

of -Things have ra ised fami ly 

demands for intelligent home 

furnishing solutions. We hope to 

use open, interconnected and 

safe intelligent home furnishing 

platform as the starting point 

t o c o n t i n u e p r o m o t i n g t h e 

development of the intelligent 

f a m i l y  e c o - s y s t e m .  O n t h e 

other hand, BSH is dedicated 

to using high quality products 

and reliable services to continue 

improving l i fe quality for the 

m a s s e s . T h u s , w e a r e g o i n g 

to energetically advocate the 

healthy lifestyle concept".

A c t u a l l y ,  B S H  h a s  b e e n 

d e d i c a t e d  t o  s m a r t  h o m e 

furnishing solutions for quite a 

number of years, having started 

the research and development 

process for the "Home Connect" 

platform back in 2007. BSH is 

considered one of the world's 

f i r s t e n t e r p r i s e s t o c o n d u c t 

research and development on 

intel l igent home furnishing, 

a n d i s c u r r e n t l y a l e a d e r i n 

t h e i n d u s t r y i n t h i s r e g a r d . 

According to introduction, the 

"Home Connec t" plat form of 

BSH adopts an open platform 

model, and users can activate 

and control various functions 

i n  " H o m e  C o n n e c t " - a b l e 

household appliances anytime 

a n y w h e r e  v i a  e x t r e m e l y 

simplif ied inter face on smar t 

phones or tablet computers.

I n order to br ing to Chinese 

f a m i l i e s  m o r e  a p p l i c a b l e 

s m a r t s e r v i c e s , i n 2 0 1 6 B S H 

established a home furnishing 

inter-connectivity technology 

research center locally here in 

China. Upon the foundation of 

analyzing and understanding 

consumer needs and habits , 

smart household appliances that 

more adequately cater to the 

demands of Chinese consumers 

h a v e b e e n r e s e a r c h e d a n d 

d e v e l o p e d . O t h e r t h a n t h e 

research and development of 

interconnected home furnishing 

products, BSH will also continue 

deepening the eco-system of 

interconnected home furnishing. 

Dr. Xu Chengmao expla ined: 

" O n  t h e  b a s i s  o f  r e a l i z i n g 

openness and inter-connectivity, 

d a t a s e c u r i t y  s t i l l  r e m a i n s 

paramount to BSH. The safety 

of consumer data is always a top 

priority, and this is a promise of 

interconnected home furnishing 

made to all users".

W o r t h  n o t i n g  i s  t h a t ,  a t 

A W E  2 0 1 7 ,  B S H  w i l l  j o i n 

h a n d s w i t h s i x o t h e r h o m e 

appliance enterprises in China 

Household Electrical Appliances 

A s s o c i a t i o n ' s " S m a r t H o m e 

A p p l i a n c e s I n t e rc o n n e c t i o n 

P r o g r a m "  t o  s h o w c a s e 

a c h i e v e m e n t s  o n - s c e n e . 

Through the inter-connectivity, 

m a n a g e m e n t  a n d  c o n t r o l 

from different cloud platforms 

o f d i f f e r e n t m a n u f a c t u r e r s , 

interconnection between smart 

home appliances from different 

brands can be realized, which 

w i l l  e n g e n d e r  b e t t e r  u s e r 

experience for consumers.

Dr. Xu Chengmao indicated that 

on AWE 2017, BSH will put on 

display all categories of home 

a p p l i a n c e s f r o m t h e " H o m e 

Connec t" platform including 

refrigerator, washing machine, 

dryer, dishwasher, toaster oven, 

e x h a u s t h o o d, s t o ve, c o f fe e 

m a c h i n e a n d m a ny m o re .( L i 

Zhengting)

Dr. Xu Chengmao, 

V i c e - P r e s i d e n t  a n d C h i e f 

Digital Off icer of BSH Home 

Appl iances Holding (China) 

Co., Ltd. 

Since the Chinese debut of "Home Connect" two years ago, AWE has become the best stage in 

China for BSH to display achievements in smart home furnishing. 
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             On March 9, 
BSH arrived at AWE 
2017 with a full line-
up of household 
appliances from the 
"Home Connect" 
platform and other 
new products.


